The methodology
Since "the self" simultaneously conveys a state of being, a perspective on action, and a context for identity, it lends itself to versatile methods of analysis (see Albert, Ashforth, & Dutton, 2000) . This chapter employs such versatile methodology by classifying the self temporally and analytically. The temporal classification is a variation of Sennett's (1978) technique of postholing, which amounts to sampling phenomena at "moments in time." In keeping with this methodology, some images of the self are selected from prominent theoretical perspectives that influence management and organizational science.
2 Subsequently, these "selves" are analyzed for their decision-making tendencies vis-à-vis another classification that will be described. This method is potentially powerful. Introduced earlier, theoretical perspectives often become schools of thought with influence that transcends pure logic, sometimes becoming self-fulfilling (Berger & Luckmann, 1966; Ferraro, Pfeffer, & Sutton, 2005) . As representations of climates of opinion, schools of thought can morph into metaphors that span various levels of analysis. When projected onto organizations, they cast images of collective personhood that can influence how the roles of managers and organizations are perceived (see Albert et al., 2000; Illich, 1972) . Since classifications can be used to demarcate new theoretical territory (Bailey, 1994) , this chapter examines the selected images of the self to ascertain their "lessons" for CSR leadership. Morgan (1997) holds that this kind of analysis is important, since seeing through metaphor can become a way of not seeing. He explains:
[C]onsider the popular idea that "the organization is a machine." The metaphor may create valuable insights about how an organization is structured to achieve predetermined results. But the metaphor is incomplete. For example, it ignores the human aspects. The metaphor is biased. For example, it elevates the importance of the rational and structural dimensions. The metaphor is misleading. For example the organization is not a machine and can never really be designed, structured, and controlled as a set of inanimate parts. (p. 5)
The point of the analysis in this chapter is to avoid basing a model of CSR leadership on unexamined habits of thought.
Select images of the self
The selected images of the self are displayed temporally in Table 2 .1 where they are described in terms of their (1) organizing principle, (2) school of thought, (3) historical ascendancy, and (4) defining existential problem or challenge. The resulting nomenclatures are the "amoral self"; "moral collectivist"; "bureaucratic manager"; "social engineer"; and the "holistic," "reflexive," and "dialogic" selves.
